Chapter 7
THE LOOK: DESIGN CONCEPTS AND STYLE
DIRECTIONS
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“The couturier does not create fashion, he interprets it.”
Yves Saint Laurent

TREND MULTIPLICATION
e The First Era of Modern Fashion

e The Second Era of Modern Fashion

e The Third Era of Modern Fashion

Style Tribe:

The Role of the Forecaster
“Triple Logic” Effect

1.

2.

3.



Fashion Forecasting Requires Three Competencies:

1.

THE FASHION MAP

FASHION GEOGRAPHY

e French Luxe

e American Sportswear

e British Edge

e [talian Ease

e Japanese Cut

e Belgian Individualit



FASHION WEEKS FOR READY-TO-WEAR.

COUTURE

Fashion off the Runway

Showrooms

Boutiques

Trade Shows

Regional Markets

STREET FASHION

FASHION IDENTIFICATION, ANALYSIS AND SYNTHESIS

The activity of a Fashion Forecaster



Abstracting:

These differences can be expressed as.....

Visual Core Concepts

Semiotics:

Muse:

Visual Core Concept



Different Designers with the Same Design Concept

Zeitgeist

Designer’s Designer

Trail Balloons

Knockoffs

Counterfeit

Trend Analysis and Synthesis

Apparel “Marked” with Meaning

Consumer Segmentation

The two Faces of Fashion Forecasting

1. Analysis

2. Synthesis

Together these two provide....
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